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Manufacturing in Knox is the 
cornerstone of the municipal 
economy, responsible for more 
than 63 percent of local exports 
and employing almost 11,000 
people. 

Victoria, which leads the nation in 
manufacturing, has proved negative 
predictions of this sector’s demise wrong. So 
how did this happen?

As automotive production in Australia shut 
shop, manufacturers leveraged their know-how 
across technical disciplines such as injection 
moulding, precision steel manufacturing and 
industrial textiles - to give an example of the 
prominent sub-sectors in Knox - and diversified 
rather than exit the industry. 

Two strategies facilitated this rebound from 
the jobs and output losses of automotive 
production closure. 

Firstly, smart businesses diversified into high-
value, growth sectors such as construction or 
they procured opportunities in niche areas 
like leisure, recreation or architectural supplies 
where demand for flexible, customisable 
production runs enhanced their bottom line. 

In addition, larger firms moved toward more 
specialised and disaggregated advanced 
manufacturing processes based on locating 
specified high-value, high quality stages of 
production in Australia. 

Both of these types of advanced manufacturers 
operate in Knox and the outer east and 
are integral to manufacturing in the Knox 
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This new sculpture in the Bayswater Activity Centre called Aeroplane Boy joyfully captures 
an iconic and playful concept: a young boy, arms outstretched like an aeroplane running 
with childlike abandon. Visible from the train and Mountain Highway, the 4.5 metre 
work made from brushed aluminium, polyurethane and recycled glass fragments, was 
designed and made by Tasmanian artist, Matt Calvert.
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municipality, being worth over $7.7 
billion.

However, this new-found stability 
is now challenged by skills and 
labour shortages. These shortages 
are being felt by firms that have 
start-to-finish vertically integrated 
assembly, which is still prevalent in 
food manufacturing and processing 
for example, and by specialist firms 
who operate substantial technology 
requirements for high-value 
production.

Australia’s vocational education and 
training system, affected by years 
of underfunding and failed policy 
experimentation, is now playing 
catch-up to skills, training and 
boosting apprenticeship enrolments. 

The task requires participation 
among all stakeholders: government, 
industry, educational institutions and 
unions.

A welcome initiative to address 
the problems is the opening of a 
Skills and Job Centre at Swinburne 
University’s Wantirna South campus.

This is a positive step and offers 
employers and prospective 
employees a dedicated concierge 
service to guide Centre visitors on 
the right training and employment 
pathway.

Only through collaborative 
investment by all levels of 
government in partnerships with 
universities and job support agencies 
can a better system be delivered in 
our community. 

Community and Council 
Plan Update
With the first year of Council’s 
Community and Council Plan 
2017-21 completed, highlights 
of what has been delivered so 
far show outstanding progress.

The Plan was developed in consultation 
with the community and sets the goals, 
strategies and priority initiatives of the 
Knox community.

Of the 95 initiatives identified for delivery 
over the four years of the Plan, 21 percent 
were delivered in 2017-18 and progress 
has begun on the balance.

Highlights for 2017-18 included:

• Development of the Knox Investment 
Plan which details Council’s highest 
advocacy priorities and how Council 
plans to partner with state and federal 
governments in delivering a number of 
important community infrastructure 
projects.

• Completion of stage one of the 
Boronia Renewal Project, including the 
preparation of the Boronia Strategic 
Community Engagement Plan.

• Completion of a Public Arts Plan for 

Knox as part of a commitment to build a 
culturally rich and engaged community 
through the arts.

• Implementation of a graffiti reporting 
system in partnership with other 
metropolitan Councils.

Looking ahead to 2018-19, Council has 
identified a number of key initiatives from 
the Plan for delivery, including:

• Completion of the Early Years Hubs in 
Wantirna South and Bayswater.

• A review of the Master Plan for the 
Boronia Park precinct.

• Initiation of a Precinct Investment Plan for 
Wantirna Health Precinct.

• Implementation of the strategic review of 
land for business and employment in the 
municipality.

The Community and Council Plan was 
developed to set the direction for the 
Knox community and guide the work and 
decision making of Council. 

Council looks forward to furthering 
progress towards achieving its goals in 
2018-19 and its vision for making Knox the 
preferred place to live, work and play today 
and for generations to come.

business life

2   knox business life  |  issue 62 November 2018

The Hon Shaun Lean MP, State Member 
for Eastern Metropolitan, officially 
opens the new Skills and Job Centre at 
Swinburne University with its Acting 
Deputy Vice Chancellor, Mish Eastman.
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Helping 
families at 
Christmas
The Knox ‘Share the Joy’ appeal 
is now in its ninth year and is a 
continued success.

This community-based appeal run by 
Knox Infolink supports local families 
and individuals who are struggling at 
Christmas by providing a hamper of festive 
food and quality gifts for children and 
teens. 

Last year it helped 407 households and 
provided gifts to over 520 kids. Here’s 
what some of our families had to say:

“I had nothing for Christmas until l 
received this help.”

“It takes away some of the financial stress 
as we have struggled this year.”

“Thank you from me and my little boy. 
We would not be doing anything for 
Christmas without your encouragement 
and support.”

Knox Infolink could not help these families 
without valuable support from businesses 
and individuals. Cash donations are vital 
so it can continue to purchase gifts and 
hamper items, and are tax deductible via 
the Give Now portal: www.givenow.com.
au/knoxsharethejoy 

Donations of new gift items or vouchers 
and non-perishable festive food items 
are all welcome and help to fill out the 
hampers. There are also opportunities 
for corporate sponsorship and donations, 
and volunteering opportunities from late 
November. 

For more information on how you can help 
share the joy this Christmas, please contact 
Wayne Guest on 9761 1325 (Tuesdays and 
Wednesdays).

$10M investment in lolly 
manufacturing plant
Following a relocation of its 
manufacturing facility from 
Sydney to Knoxfield this 
year, Prydes Confectionery 
is investing more than $10 
million to expand the capability 
and double the capacity of its 
Henderson Road plant.

This is good news for employment in 
Knox with up to 50 permanent new jobs 
being created as new lines come on board 
and the opportunity for many casual 
positions to be filled to cope with seasonal 
fluctuations in production. 

Established in 1934, Prydes manufactures 
more than 60 million packets of 
confectionery a year, primarily supplying 
for numerous supermarket private label 
brands, with its product range including 
snakes, party mix, jelly beans, hard jubes, 
licorice, boiled sweets and bananas. It 
also exclusively manufactures a major 
brand’s range of jellies for its Australian 
and New Zealand markets.

Victoria accounts for almost half of 
Australia’s confectionery exports, 
producing $145 million worth of goods 

every year. Prydes exports approximately 
10 percent of its goods from Victoria.

Prydes took over a global confectionary 
brand’s purpose-built Knoxfield facility 
in 2017 and is in the final stages of 
consolidating its NSW production facility. 

Daniel Sanchez, CEO of Prydes, said he 
was very pleased that everyone from the 
previous company who was offered a job 
has stayed on and embraces the Prydes 
products and way of doing business.

“The existing facility allowed the opportunity 
to expand and with new advanced 
technology and investment in automation, 
it enabled us to create an overall more 
sophisticated and efficient business.

“Our key challenge now is finding new 
talent to join our business as we’ve 
changed and added new shifts to 
accommodate the growth we are currently 
experiencing.”

By the end of the year, Prydes in Knoxfield 
expects to have 60 permanent employees 
and longer term, a good team of casuals 
who enjoy flexible work arrangements 
such as a parent with school-aged children 
and uni students.

admin@prydescc.com.au (for recruitment) 
www.prydescc.com.au

Some of the team from Prydes Confectionery in Knoxfield.



Free Business 
Resources 
Business Victoria has an 
excellent web portal that 
provides resources for new and 
not so new businesses.

As well as information on setting up a 
business, you can find tips, tools, news, 
events and workshops that relate to:

• Marketing and sales

• Money, profit and accounting

• Hiring and managing staff

• Disputes, disasters and succession

• Export - access to international markets

• Tourism industry

To find out more visit www.business.vic.
gov.au

Knox City Council also delivers a range 
of these programs. To find out more, visit 
knoxbiz.com.au

Women on 
the Go
This year’s Women on the Go Business 
Breakfast Forum & Expo was another sell-
out. The 120-strong audience was wowed 
by Jessica Gilchrist from Pink Boots Hire 
and Natalie Wild from Redefine Life. Photo 
shows Jessica, Natalie and the Knox Mayor, 
Cr John Mortimore.

PowerPlus 
claims stake 
in solar 
battery 
market
When Bradley Paton chose 
the location for his company’s 
first factory, it wasn’t because 
the street name was the same 
as his company name!

PowerPlus Energy’s new manufacturing 
facility in Power Road, Bayswater was 
primarily chosen because it’s close to 
its suppliers and because the space was 
already fitted out. It is also near the 
station, Eastlink and lots of cafes that 
are used for entertaining.

The company previously operated 
from a storage facility starting two 
years ago with a 1.5 sqm storage unit 
gradually expanding to five larger units 
that were used as an R&D lab, office, for 
manufacturing and a storage space.

“We used their meeting rooms and they 
had a forklift, which allowed us to get 
started. As we grew, so did the space 
we rented,” co-owner Bradley said.

PowerPlus Energy is Australia’s only 
manufacturer of lithium batteries for 
solar inverter systems used for on and 
off grid applications in residential and 
commercial installations. It has a sister 
company PowerPlus Solutions, which 
provides commercial and industrial 
power solutions throughout Australia.

Australian designed and engineered, up 
to 70 percent of labour and materials of 
PowerPlus batteries are sourced from 
Knox and within Victoria, including 
Catten Industries and Alive Graphics in 
Bayswater. The lithium cells are the only 
non-local component.

“Our first battery was manufactured in 
China but we decided with our second 
design to keep everything local,” 
Bradley said. “It just takes too long to 
get prototypes made and then if you 
want to tweak something it’s a further 
couple of months before you get it 
back for testing. 

“Using a local company may cost us 

more to manufacture but they can 
respond within days so it allows us to 
come up with a design very quickly. 
It has also allowed us to improve the 
quality control and the standard of the 
finished product is higher as well.”

Recent successes include a large off-
grid system provided to a house in 
Merricks and batteries for some large 
road traffic control projects in South 
Australia.

Interestingly, PowerPlus trains its own 
staff, which now number 11, in skills 
such as soldering and assembly, with 
most being in the 20-25 age group. 

Lessons learnt
Bradley said that designing and 
manufacturing a new product is a 
challenging journey.

“Compromising on the quality of even 
the smallest component can undo all 
your efforts. And I would recommend 
to anyone embarking on a similar 
venture, allow twice as long as you 
planned.

“It has been great working with 
Australian manufacturers and suppliers 
during the design process as they 
support you in your dream. It speeds 
up the process and inevitably improves 
quality control compared to trying to 
do the same overseas.

“The reward for all your hard work is 
the smile on a customer’s face when it 
works.”

www.powerplus-energy.com.au

Bradley Paton with a bank of batteries 
for a large solar installation.
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Knox public 
transport 
advocacy

Knox City Council is leading the 
way around public transport 
advocacy for Melbourne’s East.

“Our businesses and residents interact 
with the wider eastern region every day 
for work and play, so it makes sense that 
we represent our aspirations for public 
transport regionally,” Knox Mayor, Cr John 
Mortimore, said.

“Knox’s vision for our wider region would 
see north-south light rail lines running 
along Springvale and Stud Roads and by 
extending the number 75 tram line to 
Upper Ferntree Gully. These investments 
are essential to connect employment 
precincts such as Bayswater to the region,” 
the Mayor added.

Council’s vision for public transport is 
bold but it perfectly aligns with the State 
Government’s recently announced $50 
billion long-term vision for a circular 
suburban train loop to be built from 
Werribee to Cheltenham with connections 
to the airport. 

The Mayor added that this proposed 
circular train loop reinforces the 
importance of, and need for, the Rowville 
Rail project.

 “The Rowville Rail project needs to be 
seen as an essential piece to the State 
Government’s plans for a new suburban 
rail line. It could connect tens of 
thousands of residents from Melbourne’s 
booming south-east to the planned 
circular loop at a new station at Clayton. 
In short, it’s an absolute game-changer for 
movement in this city,” he said.

To stay connected with public transport 
advocacy in Knox and Melbourne’s East 
visit the following page: http://www.
knox.vic.gov.au/connectthedots
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Wattrix profits from 
Australian Made moniker
In any business you need to 
find a point of difference that 
enhances your unique product 
or service. Wattrix has taken on 
the Australian Made logo to do 
just that.

Wattrix operates two divisions, electrical 
maintenance services and mining safety, 
and it’s the Wattrix Mining Refuse Chamber 
that was certified Australian Made earlier 
this year. 

Refuge chambers are a critical unit that 
can save lives in emergency situations 
underground. They provide breathable air 
and a safe shelter for miners to reside in 
when self-escape is not possible.

Taking advantage of high demand for 
its innovative and state-of-the-art refuse 
chambers, which are made in Australia, 
Wattrix decided to apply for the Australian 
Made logo to provide differentiation 
from the competition, most of which are 
imported.

“Not only are the chambers made in 
Australia, the majority of our suppliers are 
located in Victoria, with approximately 
50 percent located in Knox and the 
surrounding suburbs,” said Adam Farrugia, 
CEO of Wattrix.

“We prefer to source locally where 
possible. As our refuse chambers are 
customisable we need to have a close 
relationship with our suppliers to ensure 
we can meet customer expectations.”

Wattrix Electrical and Mining Safety 

commenced operations in Lilydale in 2010, 
relocated to Kilsyth in 2013 then moved to 
its current larger premises in Bayswater in 
2015, which provided more manufacturing 
and workshop space. 

“Refuge chambers are quite large and 
each chamber takes approximately 12 
weeks to complete, from manufacturing 
the steel shell to the fit out of the interior 
components. Our Kearney Street facility 
has allowed us to continue to grow and 
have many chambers under construction 
at the one time.”

The growth in sales of the refuge 
chambers can be attributed to a number 
of factors, including: 

• Satisfied customers ordering additional 
units.

• Maintaining close contact with potential 
customers and anticipating their 
upcoming requirements.

• An upturn in the mining sector.

Adam Farrugia said that as an Australian 
owned company making Australian 
products he wanted to raise awareness of 
this fact among his customer base.

“In terms of marketing, we use the 
Australian Made campaign to promote our 
products and to let prospective customers 
know that we are local, which means we 
can respond swiftly to their requirements.

“When our clients purchase a Wattrix 
product or service they know they are 
supporting local jobs, both at Wattrix and 
at our Australian suppliers.”

www.wattrix.com.au

L to R: With a Wattrix 
12-person mine refuge 
are Dale Thompson 
from the industry 
association, Austmine; 
Adam Farrugia; Alex 
Veale from the Victorian 
Government, which 
is assisting Wattrix 
in fostering trade 
partnerships; and 
Tony Farrugia, Wattrix’s 
Mining Safety Manager.



Thanks 
to Knox 
businesses
Corporate National Tree Day in 
July was another great success. 

The sun was out and more than 100 people 
participated in the planting, followed 
by some lively networking and a BBQ 
provided by Jim’s BBQ Cleaning.

1,000 grasses, shrubs and trees were 
planted at Colchester Reserve in Boronia, 
extending the habitat corridor and 
providing food sources for local wildlife.

Council thanks the following businesses 
for their participation:

• Bricolage Design

• Biggin & Scott Knox

• Estia Health

• Greenscape Tree Consulting

• Knox Leisureworks

• Knox Rotary

• Leaf Design Studio

• Lean Energy

• Nintendo

• Ray White Bayswater

• Scoresby Secondary College

• Seasol

• Sodastream Australia

• Thermo Fisher Scientific

• Think Advantage

• Warriors 4 Wildlife

To get involved in next year’s event, please 
email business@knox.vic.gov.au and visit 
www.knox.vic.gov.au/treeday

Liz Cummins from Bricolage Design, 
the Knox tree mascot and Katherine 
Masiulanis from Leaf Design Studio 
participate in Council’s National Tree 
Day planting.

Natures Organics flicks the 
switch on massive solar 
installation
Ferntree Gully is now home 
to Australia’s largest privately-
owned roof-mounted solar 
power system. 
Natures Organics, a leading producer of 
natural household cleaning and personal 
care products, has invested almost $3 
million in a 1299 kW roof-mounted solar 
system spanning 17,000 sqm to source 
sustainable energy and reduce the 
company’s impact on the environment.

The system, designed and installed by 
Sun Connect, sees more than 5,000 panels 
positioned on top of the Cornhill Street 
manufacturing building, producing around 
1800 MWh each year. 

The panels will reduce Natures Organics’ 
CO2 emissions by approximately 750 
tonnes per annum.

Justin Dowel, Managing Director at 
Natures Organics, is committed to leading 
a company that ignites change within 
the industry and is seen as a pioneer and 
leader in the eco space.

“We started this project in 2015 so are 
thrilled to have the system up and running 
and are delighted to be recognised as 
the largest privately-owned solar power 
generator in Australia.

“We are passionate about reducing our 
impact on the planet and as a team are 
driven to find innovative ways to do 
this. We are proud to be leaders and 
early adaptors in our industry of solar 
panel technology and hope that other 
businesses will follow suit,” he added.

The vast scale of the project meant that 
great skill and expertise was required to 
meet the distribution network service 
providers requirements and ensure the 
project was connected to the grid.

Both Nature’s Organics and Sun Connect 
are now working towards creating 
chargeable batteries that will store excess 
solar power to fuel the 24/7 operation and 
create a more sustainable future.

The initial solar system demonstrates 
Natures Organics’ serious commitment to 
reducing greenhouse gas emissions and 
will be followed by further solar projects.

An Australian made and owned business 
with over 50 years’ experience, Natures 
Organics has a range of more than 130 
products with brands such as Organic 
Care, Earth Choice and Fruits.

www.naturesorganics.com.au

www.sunconnect.com.au

Rooftops in the 
foreground and 
background are 
covered with more 
than 5000 solar panels 
at Natures Organics in 
Ferntree Gully.
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Open house 
at ADDE 
showcases 
palletiser
Equipment for one of the 
biggest projects ever undertaken 
by Andrew Donald Design 
Engineering (ADDE) has been 
delivered to AstraZeneca.

As reported in Knox Business Life in 
November 2017, the ADDE project took a 
team of 36 people more than 12 months to 
complete.

In addition to the three new finishing 
lines provided, ADDE has also 
delivered a centralised palletiser to the 
pharmaceutical manufacturer.

Prior to shipment from the Bayswater 
factory, ADDE held an open house to 
showcase the high-tech equipment, which 
included:

• 7 UR10 collaborative palletising robots

• 2 ABB industrial robots shrouding and 
handling pallets

• 5 Swisslog CarryPick AGVs (autonomous 
guided vehicles) or self-driving carts that 
move pallets around. 

The innovative automation system was 
demonstrated to approximately 130 
business people showing how it accepts 
cartons from up to 11 production lines, 
sorts the product for palletising by the 
UR10 robots, then uses the CarryPick AGV 
to move the pallets through scanning 
(serialisation), wrapping, labelling, 
shrouding, corner-posting and strapping 
before accumulating the finished pallets 
for despatch.

www.adde.com.au

ADDE held an open-house to 
demonstrate a new palletiser system 
it developed for AstraZeneca before 
shipping it to Sydney. 
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Jump on the next wave of 
innovation with Torus
Looking outside its traditional 
client base is opening up new 
markets for world-leading 
games developer, Torus Games 
and they are inviting Knox 
businesses to join them on the 
innovation journey.

Trusted with some of the biggest brands 
and original designs in entertainment 
including Frozen, Star Wars and Mickey 
Mouse, and picking up a Developer of the 
Year Award from Disney, Torus is looking 
closer to home to share the extraordinary 
technology that is about to explode in the 
product development arena.

Over its 25-year history, Bayswater-based 
Torus with its 30 employees, has achieved 
a first-class reputation for reliability, 
delivery and creativity in the mainstream 
games industry. 

To ensure it is riding the next innovation 
wave, Torus is immersed in virtual reality, 
augmented reality and what is likely to 
be the next big thing to come from this 
technology, mixed reality.

Kevin McIntosh, Head of Production 
at Torus, said that in recent years the 
company has been working outside the 
entertainment industry, including one 
major project for Monash University.

“We developed a game program for them 
to help children with developmental delay 
to improve their attention. Called, TALI, 
such is its success that it’s been sold to 
Novita Healthcare,” Kevin said.

“Now we are working on another product 
called TALI Detect, which is an early 
intervention game to determine if children 
as young as four or five are showing signs 
of ADHD or autism. This would be ground-
breaking as nine is the average age they 
are usually diagnosed. 

Mixed reality
“Further developments around TALI 
include incorporating mixed reality into 
a new TALI product, which will be like 
augmented reality (AR) but blend in with 
what you can see day to day. 

“AR is incredible technology and there 
will be opportunities for everybody in 
business, not just education.”

Torus is looking to collaborate with 
companies on any type of product 
development, whether it is an earplug or 
a caravan. 

“We know it’s not unusual for companies 
to spend multi-millions of dollars on 
traditional product development. We can 
drastically reduce this cost by designing 
in 3D and by using mixed reality, you can 
stand in an empty room with goggles on 
and see the product right in front of you, 
walk around it and see the whole thing. 

“Not only is it much more cost effective, it 
is also quicker and changes can be made 
easily, which helps reduce the overall 
time-line for bringing a new product to 
market. I’d love to start a conversation 
with companies in Knox and help them 
innovate with VR, AR and mixed reality.”

www.torus.com.au

Kevin McIntosh, standing, with Hansia Lim, Torus’s Art Director, working on 
characters from TALI, a game program for children with developmental delay.



APS 
Industrial
APS Industrial has relocated 
its Melbourne head office and 
national distribution centre to 
Rowville.

The company offers a broad portfolio 
of high quality industrial, electrical and 
automation products. The 4,500 sqm 
facility includes an interactive product 
showcase room and state-of-the-art 
conference facility.

The move follows the launch of APS 
Industrial on 1 March 2018 where its 
master distribution partnership with 
Siemens was announced. It also has 
national distribution agreements with 
Weidmüller, Rittal, EPCOS and Katko. 

“Since our launch we have made 
increasing our service level and delivery 
capability a core focus. We want our 
customers to enjoy doing business with 
APS Industrial and experience all the 
benefits that come from partnering with 
a local supplier,” said David Hegarty, 
Managing Director of APS Industrial.

“First and foremost, this move gives us 
the scale to significantly increase our 
local stockholding and in turn deliver the 
products our customers need faster – both 
now and into the future. It also represents 
our new beginning and the new choice we 
provide industry.”

APS Industrial is the result of the merger 
of Ramelec (in Mulgrave) and Hitech (in 
Notting Hill), with the new entity also 
having offices in Adelaide, Perth, Sydney 
and Brisbane.

As Siemens’ new master distributor of 
industrial low voltage electrical and 
automation products in Australia, Jeff 
Connolly, CEO of Siemens Australia, said 
the agreement is a ‘game changer’ in the 
Australian market.

www.apsindustrial.com.au
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Decathlon in Knoxfield
Sport lovers in Melbourne 
have a new ‘go-to’ store that’s 
just opened in the old Masters 
building in Knoxfield.

French company Decathlon, which 
has stores all over the world, is quickly 
expanding across Australia. It opened its 
first store in Sydney in 2017 and is now 
opening stores across Victoria.

Decathlon caters for more than 70 
sports under one roof with clothing 

and equipment for archery and darts 
to walking and yoga and everything in 
between for all ages.

On weekends, a sausage sizzle operates 
between 9am-4pm hosted by local sporting 
clubs for fundraising purposes (clubs can 
register on the Decathlon website).

Innovation is taken seriously by Decathlon 
with its headquarters in Lille, France 
employing 530 product engineers and 
150 product designers who create around 
2800 new products and 40 patents yearly. 

In addition, Decathlon Sports Labs is 
dedicated to research on the human body, 
which contributes to product design and 
innovation through their research and 
studies on the behaviour of the body in 
sport environments.

Job seekers are welcome as each store 
employs up to 100 people. 

www.decathlon.com.au

Tiny Bear 
Distillery
Damien Anderson has 
followed his dream and in June 
established an alcohol distilling 
business in Knoxfield.

With university degrees in biochemistry 
and biological science, Damien has been a 
high school chemistry, biology, science and 
maths teacher for eight years. 

“When teaching you are trying to train kids 
to challenge themselves and follow their 
dreams,” said Damien. “I decided it was 
now time to follow my dream.”

Tiny Bear currently makes gin and unlike 
other gin distillers makes its own base spirit.

“We do things differently. 95% of the gin 
industry buy-in spirit as it’s quite cheap. 
Producing our own makes a product that 
tastes better and achieves our aim to make 
the best tasting quality product we can. 

“We also threw out the instruction manual 
on making gin, instead using our own 
understanding of science. We started afresh 
and didn’t try and be like anyone else.

“Using local raw materials and ingredients, 
we create our own ferment, distill it with 
care and precision, manage the flavouring 
using the freshest, local botanicals or age it 

in oak. We then bottle it, label it and enjoy 
it on site.”

Damien and his wife Manda are the owners 
and only staff currently, but do hope to 
employ three to four people next year 
when whisky and liqueurs will be added to 
the product range.

“Our biggest challenge is in marketing, 
distribution and sales. We use extensive 
social media, do bar take-overs, run events 
and tastings, attend markets and anything 
else that will get the Tiny Bear name and 
product into the marketplace.”

www.tinybear.com.au

Damien Anderson scrubbing the boiler 
at his new distillery in Knoxfield.



Welcome to Knox...
Blue Connections underway
The first sod has been turned at 
Blue Connections’ soon-to-be-
built 2875 sqm headquarters at 
Caribbean Park.

The new two-storey office and warehouse 
facility has been custom-designed with 
the front façade having full-height glazing 

that wraps around the office area.

Established in 1997, Blue Connections 
designs, supplies, implements and 
manages end-to-end IT solutions and 
services for enterprises and government 
departments.

www.blueconnections.com.au

Tiny Tots Baby Store
After seven years of operation 
as an online-only store in 
Knoxfield, earlier this year 
Tiny Tots Baby Store opened a 
showroom in Bayswater.

Business owner, Sulani Perks, said the 
store sells products for bed and bath, 
feeding, nursery, toys, strollers and baby 
carriers, plus much more.

“We’ve had many years of steady growth 
and to accommodate our customer’s 
needs and desires, we decided to extend 
our services and offer a place where 
customers can pick up their products 
and we can demonstrate strollers and car 
seats to them,” Sulani said.

“Our regular expo and event days are a 
great opportunity for expectant mums to 
meet our friendly brand representatives, 
ask questions and enjoy a great day out. 
These event days include free goodie 
bags and light snacks.

“The expertise and knowledge of our 
staff is aimed at educating parents and 
helping them choose the best products to 
suit their individual needs. And because 
we offer innovative baby products and 
provide a wide variety of options, it’s very 
easy for them.

“We chose the Longstaff Road location 
based on the young family demographic 
in Knox and so far, it’s proving to be a 
great success,” added Sulani.

www.tinytotsbabystore.com

Sulani Perks and her new Tiny Tots Baby 
Store in Bayswater.
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Captain 
Stomp 
Records
A lover of music, David Thompson 
has had a life-long dream to run 
his own record shop. 

After working for more than 30 years in 
financial services, he decided it was time 
for a career change. 

Enter Captain Stomp, an independent 
record store that specialises in new vinyl 
records. The name and logo pay homage 
to Elton John, taking inspiration from 
Elton’s 1975 album Captain Fantastic and 
the Brown Dirt Cowboy.

After trading online for a number of years, 
David opened his first store in July in the 
Ferntree Gully Village shopping precinct.

“I really wanted to create a record store 
with a difference and to embed my 
passion for music and vinyl records into 
that space. The aim was to create an 
inviting area, the complete opposite if you 
like, to that all-familiar dark cave record 
store era. 

“We have restored an old shop and there’s 
a small lounge area for customers to sit 
and listen to the warm sound of vinyl on 
cold winter days.

“Customers can expect a personalised 
service as we are passionate about music. 
We specialise in new vinyl LP records and 
will have a broad range of music available 
to browse from new releases to re-issues 
of classic albums and special editions. 

“We will also be selling some mid-priced 
turntables as well. A small selection of 
used records will be available soon.”

www.captainstomp.com 

David Thompson inside his vinyl 
record store.

Turning the first sod was a significant event for a newcomer to Knox, Blue Connections.



Hayes Girling wins two 
Count awards
Hayes Girling Financial has 
won two awards at the national 
Count dealer awards.

Not only did the Rowville firm win Count’s 
Outstanding Quality Award, but Trini 
Montes, Hayes Girling’s Financial Planning 
Manager, was honoured with Count’s 
Female Excellence in Advice Award.

Hayes Girling provides a complete range 
of public accounting, taxation and financial 
planning services to individuals and 
businesses.

Trini said the Hayes Girling management 
team works hard to build a culture of 
excellence throughout the business.

“The firm’s Outstanding Quality Award 
reflects our passion for delivering holistic, 
high-quality advice to every client.”

Trini’s Female Excellence in Advice Award 
recognises her efforts in empowering 
women to take control of their finances. To 
this end, the firm holds events each year 
including panel sessions and workshops 
that are aimed at educating women on the 
value of financial advice. 

While Trini believes women are more in 
tune with their finances than when she 
first began working in the advice sector, 
she says there’s still a long way to go until 
women achieve financial parity with men.

www.hgfin.com.au

Finalist in 
Best New 
Online 
Retailer 
Award
After operating for less than 
a year, Knoxfield-based 
condom manufacturer and 
marketer, Coral Healthcare, 
was recognised as a finalist in 
The Australia Post Online Retail 
Industry Awards (ORIA’s).

Coral Healthcare is passionate about 
empowering women and giving them 
the confidence to purchase condoms. 
Research from an independent UK study 
in 2017 showed that only 30 per cent of 
women have ever purchased condoms.

Suneeta Daftary (Founder) and Nikhil 
Daftary (Managing Director) of Coral 
Healthcare, said they want to help women 
celebrate and protect their sexual health. 

“Being recognised in the ORIA’s for our 
Moments condoms business was a great 
achievement considering the business 
wasn’t quite one year old. There are so 
many other fantastic businesses who were 
also finalists across all the categories, we 
were in excellent company.

“At Moments, we believe that women 
should feel confident purchasing condoms 
and have no hesitation when deciding to 
make the good times, safe times.”

Since its inception in 2010, Australia 
Post Online Retail Industry Awards have 
celebrated the excellence of Australasia’s 
vibrant and innovative multichannel and 
online retailing visionaries.

www.momentscondoms.com.au/

Best Body Repairer
Sheen Group Bayswater is thrilled to have won this 
year’s prestigious VACC Best Body Repairer Award.

Shared with Sheen’s Bulleen location, Sheen Panel Service 
Bayswater received the award at the Crown Palladium Ballroom, 
an occasion that coincided with VACC’s (Victorian Automotive 
Chamber of Commerce) centenary anniversary. 

The event brought together professional tradespeople from 
across Victoria’s automotive sector.

Store Manager, Scott Purdey, said it’s been a busy year dealing 
with countless car collisions and minor bingles.

“We enjoy helping our customers get back on the road and 
no doubt the judges recognised our dedication to delivering 
comprehensive, responsive care as well as our technical expertise 
in repairing vehicles with even the most serious damage and 
bringing them back to roadworthy condition.”

www.sheengroup.com.au

business life
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Scott Purdey with the 
2018 VACC Award for 
Best Body Repairer in 
Victoria.

Trini Montes (second from right) with the Hayes Girling Financial team.



National 
award for 
Solar 4 RVs
Solar 4 RVs has been recognised 
as an ABA100 Winner in The 
Australian Business Awards 2018 
for Eco Innovation. 

The Australian Business Awards recognises 
high-performing organisations that 
implement world-class business initiatives 
and develop innovative products and 
services.  

The national winners will now be 
benchmarked against the top performers 
globally in the international chapter of the 
program at The World Business Awards.

The award was for Solar 4 RVs’ 
achievements in the development of a 
coordinated service model for off-grid 
mobile solar, which comprises lightweight, 
thin solar panels for applications such as 
caravans, boats and outdoor equipment.

Solar 4 RVs Co-founder and engineer, 
Phil Chapallaz, said off-grid and mobile 
applications introduce a diverse set of 
considerations compared to residential 
solar. 

“For example, movement creating 
various sun angles and shading; weight 
limitations; curved or flexible installation 
surfaces; environmental variations such as 
UV, sand, snow, salt or corrugated roads; 
plus batteries that may be idle for months 
at a time.

“Professional guidance through this maze 
of considerations is the key to obtaining a 
suitable customised system.” 

www.solar4rvs.com.au

Knox Leisureworks makes a 
splash at awards
Council’s Knox Leisureworks 
was presented with the 
prestigious Health Club of the 
Year Award at the recent 2018 
Aquatics & Recreation Victoria 
Industry Awards.

In front of more than 700 industry and local 
government representatives, Leisureworks 
was recognised for its industry leading 
services, member engagement and 
retention, innovate programming and 
positive impact on the local community.

Knox Leisureworks is managed by YMCA 
Victoria on behalf of Knox City Council and 
has become a much-loved and well-used 
community recreational facility in Knox.

Leisureworks’ success speaks volumes 
of their commitment to provide services 
and programs that support physical and 
emotional health and well-being.

In recent months the Centre also received 
recognition from Royal Life Saving 
Australia for Excellence in Incident 
Management.

www.knox.ymca.org.au

Find local suppliers
The benefits of using local suppliers are 
well documented in Knox Business Life. 
But how do you find local suppliers who 
can deliver what you want, when you 
want it and at the price you want? 

Start with the Knox Biz Business Directory 
at knoxbiz.com.au and head to Business 
in Knox > Find a Knox Business. Enter 
your search criteria or just click on a 

category and drill down to exactly what 
service or product you are seeking. Knox 
has more than 10,000 businesses so it’s 
unlikely you won’t find a match.

And if your business isn’t listed, make 
sure to fill out your details so you can 
be found.

www.knoxbiz.com.au
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Awards

Phil and Trish Chapallaz with their Eco 
Innovation Award.



Knox City Council Economic Development

• provides a first point of contact for businesses

• provides information and advice

• promotes the City’s features to attract new investment

• helps businesses become internationally competitive

• promotes www.knoxbiz.com.au

• works with business, government and regional 
organisations

• assists with site selection

• facilitates training for businesses

Contact

Knox Civic Centre
511 Burwood Hwy
Wantirna South 3152

Ph  9298 8000
Fax  9800 3096

www.knoxbiz.com.au

www.knox.vic.gov.au

business@knox.vic.gov.au

Publication

Knox Business Life is published two times a year. Suggestions 
and contributions are welcome and should be forwarded to  
Knox Council’s Economic Development unit.

Knox Business Life is published by the Knox Council Economic 
Development unit. 

Concept design by PARISOTTO DESIGN. 
www.parisottodesign.com.au

Printed by BROUGHAM PRESS. 
www.broughampress.com.au

Produced by  
WMC PUBLIC RELATIONS. 
www.wmcpr.com.au

Knox City Council denies any liability for any loss, damage or injury resulting from any person relying on information obtained by or through this newsletter. 
Some information that may appear in this newsletter is provided by a third party; such information is made available in good faith as a community service. 
Authorised and printed by Knox City Council, 511 Burwood Highway, Wantirna South VIC 3152.
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BBP land 
owner forum
A recent forum has introduced 
local land and business owners 
to the BBP (Bayswater Business 
Precinct) Transformation Project.

In August, Knox, Yarra 
Ranges and Maroondah 
Councils joined with 
CBRE to present the 
Cities Programme from 

the United Nations Global Compact and 
to share some ‘thinking outside the box’ 
regarding the future of the Bayswater 
Business Precinct. 

An overview of the commercial real 
estate market, regional economy and 
precinct challenges was followed by an 
enthusiastic discussion on hot topics like 
partnership and investment opportunities 
and the lack of effective and sustainable 
public transport for employees. 

Councils in the Bayswater Business 
Precinct will continue the dialogue with 
interested parties and invite those who 
want to be kept in the loop to send an 
email to business@knox.vic.gov.au

www.bayswaterbusinessprecinct.com.au

A panel discussion at the BBP 
Transformation Project canvassed wide 
ranging issues and challenges.

Boronia Project update
Boronia’s future is looking 
bright thanks to early wins by 
the Boronia Renewal team.

The Boronia Renewal Project, the far-
reaching initiative being facilitated 
by Council to breathe new life into 
Boronia, is offering a number of 
opportunities for new businesses in 
Boronia as well as achieving results for 
the community.

With support from Council there has 
been an increasing focus on health and 
medical services and personal well-
being businesses that are attracted to 
the town centre. 

The health care and social assistance 
industry is one of the most important for 
Knox with more than 8,000 jobs in this 
sector across the municipality.

In addition to its retail focus, Boronia is 
well placed to be a major attractor of 
employment and investment for health 
services in the region with more than 500 
people already working in the Boronia 
town centre in this sector. 

Supporting this interest in investing in 
health, pre-application conversations have 

been held regarding a major expansion of 
health services in Boronia. 

The proposed redeveloped medical facility 
will see more specialists accommodated 
in the centre located in a state-of-the-art 
building supported by the latest equipment. 
This will also create new jobs and attract 
further investment to the area as well as 
delivering benefit to the local community.

Night time economy
Another focus for renewal in Boronia is 
promoting a new night time economy.

Boronia already has a range of family-
friendly entertainment businesses in 
its town centre. Future efforts to better 
promote these and the options for dining 
and entertainment along Erica Avenue and 
Dorset Road will also bring many residents 
to the town centre.

Supporting more retail activity is the 
‘Creating a Safer Boronia’ Council initiative. 
This project, which will see a significant 
improvement in the lighting for pathways 
on the west side of the train station and 
connecting to Tormore Reserve, will be 
rolled out in conjunction with businesses 
and is another key step in the Boronia 
revitalisation.

Boronia’s night-time economy is set to get a boost from new infrastructure investment.


